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the haves &
the have-nots



typical flaws
in web design



typical flaws
in web design



typical flaws
in web design

There’s an artform to web design
• No centered text
• No animated icons
• No frames

Proximity of Content
• Group elements by proximity and relevancy

Using Color the Right Way
• Color can be used to draw attention

Not Having a Clear Starting Point
• Create a clear path for the user
• Entry/Exit points on the page should be identified
• Users eyes move from: large to small, irregular

to regular shapes, dark to light, saturated to
less saturated

Separate content with dividers or lines



typical flaws
in web design

Divide information into 5-9 different chunks
• Help the user process information quickly

Identify what is clickable and what isn’t
• Guessing games annoy users
• Make links one color for consistency

Not saving data in forms when Back button is clicked
• Color can be used to draw attention

Not allowing users to control their own experience
• Make them feel good about your site
• Let them be proactive not reactive
• Don’t start videos automatically

Not conducting any type of user testing on the site
• Establish a foundation then make refinements
• Testing tells you WHY … Analytics tells you WHAT



usability & points
of conversion



analytics show
you what’s happening
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the marketing 
shift is on
Online’s Slice of Ad Spending Grows

2008 2009 2010
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the marketing 
shift is on
The Top Reason People Use the Web

1. To Pass The Time

2. Educate Themselves

3. Connect With Others

4. Research

5. Share Information

6. To Be Entertained

7. Stay Informed

8. Discussion

9. To Be A Part of a Community

10.For Work and Business
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sorting through
the clutter
Don’t know where to start with all the advancements?

Social Networks    Links    Search Engine Optimization    Media 
YouTube Videos    Blogs Email Marketing    Banner Ads   

Mobile/Texting Viral Campaigns    Microsites Local Search



online opportunities
for orthopedic offices



doctors and
social networks



doctors and
social media
A Strategic Approach is Critical



search engine
enlightenment
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search engine
leaders
Google dominates the search world 65%

19%

9%

4%

3%

comScore - % of searches conducted in U.S., Sep. 2009



search engine
leaders
organic search results are the free ones 

organic results



search engine
leaders
paid search are advertising/sponsorship spots 

paid results



0

search engine
optimization
it’s not a sprint, it’s a marathon

Use Best Practices or proceed at your own risk

On-Page: Choosing the right Keywords

On-Page: URL, Title Tags, Description Tags, Headers

On-Page: The Content should be relevant and fresh

On-Page: Anchor Text Links from page to page

Off-Page: Links, links and more links

Off-Page: Social Media weight and popularity

Off-Page: Submit your site to the search engines



search engine
optimization
It’s all in the details



tips to
remember
the great
8

1.  Make The Search Engines Like Your Site

2.  Know The Flow

3.  Be Local – Google, Yahoo, Bing

4.  Meet the Expectations of the Savvy

5.  Lights, Camera, Action

6.  Socialize With The People

7.  Be Interesting – Content is King

8.  Communicate and Pass it On



thank you

www.lifeblue.com/tbones


